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Before email, I was known as the "thank you note queen." If I went out to dinner with another couple, they'd get a thank you note. If my sons had a fun play date at a special place like Disneyland, the parents would get a thank you note. It was just a common courtesy. Today with emails flying all around, getting a thank you note in the mail makes a huge difference. When you get someone's business card you want to develop a relationship with, drop them a line in the mail. You'll be surprised at how much they respect you in a world where common courtesies are unusual. 
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